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• The Filmhouse Cinema at Lekki, Lagos, hosted a premiere 
event for the highly-anticipated Barbie movie

• It included a pink carpet party, attracting many 
celebrities, embodying the movie's theme, by dressing up as 
its characters, or in its staple color – pink

• Various fashion designers were able to showcase 
their stunning creations on their brand ambassadors who 
attended the event
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idols, hip hop artists, and DJs
• There is also dynamic water fighting between teams, in 

battle for the ultimate victory of the summer
• There are also water bombs and powerful cannons operated 

by artists and backup dancers to enhance the thrill of the 
audience

• A tropical lounge is available for attendees to recharge and 
reminisce, and with facilities such as relaxation zones and 
photo zones

• A VVIP lounge is equipped with tables and chairs for the 
comfort of attendees, for them to enjoy finger food and 
champagne
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• Santa Monica Pier consists of a small amusement park 
(Pacific Park), concession stands, games (Midway Games) 
and areas for views and fishing

• We can model an event for Le Minerale from it (mainly the 
amusement park, but as a carnival, for its fun concept)

• The difference between an amusement park and a carnival 
is that the former is fixated in one location, while the latter 
travels and is fixed in one spot for days at a time

• For Le Minerale, its carnival can last for a day or two
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• Le Minerale can partner with a fashion apparel brand
• Ideally a trendy, local Singaporean brand like Love Bonito
• Host a blue carpet event with a fashion show, vendors, and a 

best-dressed competition for attendees
• The venue can be covered in blue sets and decorations
• Additional local SIngaporean

brands: https://thehoneycombers.com/singapore/singapore-

fashion-brands/

https://thehoneycombers.com/singapore/singapore-fashion-brands/
https://thehoneycombers.com/singapore/singapore-fashion-brands/
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VE
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TO • Founded in Singapore in 2005
• An omnichannel womenswear brand in Southeast Asia
• Also operates in Indonesia
• Focuses on creating accessible and thoughtful styles, 

ensuring quality and value
• Its concept is simple, versatile, and age-inclusive
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• Like the classic running event hosted worldwide
• The perfect event to introduce Le Minerale to 

Singaporeans
• Make it open to all ages

• Create a kids play area with water balloons, fishing for 
magnetic ducks, and waterslides, carnival style – offer 

prizes
• More fun events for adults too? Food and games

• Fun Day Out would be a better name, some people might 
feel discouraged by the name Fun Run
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• I am sure we all miss carnivals, and it is a shame we do 
not find them often in Asia

• Le Carnaval will be different from Universal Studios, the 
former focuses on games and other events, while the 

latter focuses on rides
• This an alternative idea to the Fun Day Out – it shall just 

include games like water balloons, fishing for magnetic 
ducks, waterslides, prizes, and food vendors

• Make it enticing to adults through delicious food and 
challenging games
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Lyma Smoke N Shred

Goods Burger
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https://www.instagram.com/brightspotmrkt/
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• This can be modeled from Korea's Waterbomb festival
• Le Minerale can be a main sponsor or partner for the 

event
• Make the concept blue and refreshing

• A specific celebrity/girl group or multiple can be styled to 
suit the colors of Le Minerale

• Myself, and many other teenagers at the time were heavily 
inspired by Blackpink's Sprite outfits

• It became an "aesthetic"
• Le Minerale can associate itself with a celebrity/girl group, 

and achieve this as well
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THANK YOU!
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